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Welcome
This is our second international marketing automation survey. We conducted the
first research back in 2017 and now it’s time to get a fresher perspective of how
marketers all over the globe perceive the concept of marketing automation. 


The key idea of the survey was to find out how marketing teams utilize marketing
automation in their daily job, what benefits they get, and what challenges they
face. We also reached out to the companies which are not yet using the
technology and found out what prevents them from getting started.


We surveyed 331 marketing and communications professionals from Finland,
Sweden, France, Germany, the United Arab Emirates and Hong Kong. The survey
branched into two parts based on whether the respondent had already utilized
marketing automation or not.


Overall, we found out that marketing automation becomes a more widespread

term among marketing and communication professionals. Also, more companies
experience a positive ROI from marketing automation today than in 2017.
Continue reading to see other findings we discovered.


Enjoy!
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About Liana Technologies
Liana Technologies is an international digital marketing and communication

software provider. We offer a wide variety of solutions for marketers including
the agile marketing automation platform.


Liana’s marketing technology stack is used by more than 3,500 customers

worldwide including companies such as Hertz, Toyota, Ikea and Starbucks. Our
mission is to provide all our customers with the best possible solutions for their
digital marketing needs.


We have been placed on the Deloitte Technology Fast track eight times in a row,
featured on the INC Europe 5000 list and received a “Lowest Credit Risk” rating
from Dun&Bradstreet. We are also a part of NASDAQ listed corporate group.
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1. Prevalence and
familiarity of marketing
automation
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Are you familiar with the concept of 

marketing automation?
YES

86,1%

NO

13,9%

TAKEAWAYS

The majority of the respondents are familiar with the concept of
marketing automation. It is worth mentioning that marketing
automation awareness is increasing. Back in 2017, 20,3% of the
respondents said they were not familiar with the technology, whereas
13,9% said so in 2019.

FUTHER READ:



What is Marketing Automation? [+a PDF Template of
Your First Automation Workflows]

5

Are you planning to invest in marketing

automation in the next 12 months?

YES

NO

29,7%

I DON'T
KNOW

13,7%

56,6%

TAKEAWAYS

Businesses allocate their budgets to marketing automation
technology. The majority of marketers are either completely sure they
will invest in the technology (29,7%) or are still deciding on it (56,6%).
The proportion of answers was the same in 2017.
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2. Marketing automation
benefits
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In your opinion, what are the main

benefits of marketing automation?
IMPROVED TARGETING OF MESSAGES

60,4%

IMPROVED EFFICIENCY / ROI IN MARKETING

40,5%

IMPROVED CUSTOMER EXPERIENCE

36,9%

GETTING MORE LEADS

34,2%

BETTER QUALITY OF THE LEADS

33,3%

HIGHER CONVERSION

29,7%

COST EFFICIENCY


26,1%

THE ABILITY TO COMBINE DATA FROM DIFFERENT CHANNELS

26,1%

CLOSER CO-OPERATION BETWEEN SALES AND MARKETING

25,2%

INCREASED WEB TRAFFIC

17,1%

BETTER PROFIT

12,6%

SHORTENED SALES CYCLES

5,4%

OTHER, PLEASE SPECIFY

4,5%
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TAKEAWAYS

The most prominent benefits of marketing automation are improved
targeting of messages and a better marketing ROI. More marketers
value improved ROI compared to the previous study. In 2017, 32,9%
marked improved marketing ROI as the key benefit, whereas 40,5%
picked the same option in 2019.


FUTHER READ:

8 Marketing Automation Examples

Other benefits:

 Marketing automation is good for maintaining
a long-term relationship with a client instead of
interacting within one campaign.”



“Lead qualification happens faster with the help
of marketing automation. 
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3. Marketing automation
challenges
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In your opinion, what are the main

challenges in marketing automation?
LACK OF EXPERTISE / KNOW-HOW

48,6%

LACK OF HUMAN RESOURCES

43,2%

USABILITY ISSUES / DIFFICULTY TO USE MARKETING AUTOMATION SYSTEMS

35.1%

LACK OF MARKETING AUTOMATION STRATEGY

30,6%

INSUFFICIENT CUSTOMER DATA

27,9%

OTHER TECHNICAL DIFFICULTIES

26,1%

LACK OF FINANCIAL RESOURCES

19,8%

FALLING BEHIND SCHEDULES

18,9%

COMPANY'S POOR COMMITMENT

16,2%

LACK OF APPROPRIATE CONTENT

15,3%

LACK OF SUITABLE PARTNERS

8,1%

OTHER

8,1%
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TAKEAWAYS

The key challenges of marketing automation are lack of expertise, lack
of human resources and usability issues. The same challenges were
listed by those who are hesitant to start with automation. In 2017,
40% of marketers were frustrated with the lack of appropriate content
for automations, whereas only 15,3% experienced the same issue in
2019.


FUTHER READ:

10 Most Common Misconceptions About Marketing
Automation

Other challenges:

 For the automation to be successful, marketing and
sales should have shared goals. As a rule, the link
between sales and marketing is blurred which makes it
difficult to prove the effectiveness of the technology.” 


“Marketing automation is a complex project requiring
agile mindset. Also, it takes quite some time to see the
results of the automation project. Typically,

management has little understanding of this fact. 
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What have we learnt?

Marketing automation becomes more popular among marketing and

communication professionals and investments in the technology are on the rise.

The majority of marketers surveyed say that improved targeting of messages is
the key benefit of marketing automation. This proves that today’s digital
marketing is all about personalized communication that is timely and relevant for
the customer. 


Better marketing ROI, improved customer experience, higher quality and quantity
of leads were also mentioned among the major benefits. While marketing
automation is not a silver bullet for marketing teams, it can definitely solve some
of the key challenges marketers face today. 


Nevertheless, some marketing automation challenges take place. These are

mainly the lack of skilled workforce and insufficient knowledge on how to use
the technology. The same challenges were listed by those who are hesitant to
start using the technology. Additionally, some marketers assume that
automation is not effective for niche businesses, certain industries and small
enterprises. 


Hiring dedicated marketing automation specialists can boost the usage of the

technology. Also, companies are expected to support their employees with
training programs on how to use marketing automation in practice. At the same
time, software providers should produce more educational content to close the
gap and debunk all the myths revolving around marketing automation.
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Interested
in
marketing
automation?

Marketing professionals choose LianaAutomation™ for sending targeted
emails, improving marketing ROI and ensuring superior customer experience.
Our goal is to help our customers grow all the time. That’s the reason why we
provide extensive user training, informative webinars and educational blog
content (and we do our best to make your learning fun). No more talk, check all
the features of our automation tool and see for yourself.
See all features
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